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Abstract
Over the past few years, inadequate productivity has become a global challenge that affects most organizations in the world. However, strategic management has emerged as a very vital component in the success of any organization, as it helps organizations to build on fundamental aspects in the workplace to develop and measure performance. This study seeks to examine the impact of strategic management on overall organizational performance across apparel industries in Los Angeles. Further, the emphasis was put on trying to establish the relationship between strategic planning and organizational performance in Los Angeles. The study employed the use of correlation research design to establish the nature of the relationships. Furthermore, the results of the study indicated that strategic planning has a significant effect on the competitive advantage of most organizations. Additionally, the study indicated that strategic management has a significant effect on the performance of workers and that its adoption has substantive effects on the productivity of most manufacturing companies. The study concluded that organizations should provide good strategic management to their organizations to ensure improve on performance levels of their organizations.
Introduction
Strategic management primarily focuses on deploying a company's internal strengths to take advantage of its external opportunities thereby minimizing its external threats (Taiwo et al, 2007).  However, over the past few years, dynamism in economic environments has been experienced due to diverse trends that emerge across many business arenas. However, organizations need to develop competitive strategies to sustain their operations in such environments. Furthermore, some of the various strategies that need to be adopted by organizations to counter competitive business environments include; reducing production costs, innovating products and processes and improving the speed of productivity (Noe et al, 2017). Strategic management, therefore, a vital component in the success of any organization that helps them develop and measure performance within their organization. Further, strategic management helps organizations assess their competitors to set goals and strategies that match existing and potential competitors. Furthermore, achieving competitive advantage and enhancing the overall performance of the company compared to that of their competitors are among the main objectives that business enterprises should endeavor to achieve (Raduan et al, 2009).
Furthermore, strategic management outlines the notion of transmission based on the managerial practices of the organization. Additionally, strategic management also outlines the planned changes in organizations concerning the company's goals and objectives. However, organizational performance is a very vital aspect in the determination of the overall productivity of any organization which is determined by strategic management (Neal et al, 2005). More so, strategic management focuses on the validation of progress of initiatives adopted in any organization by assessing the performance of strategies through a comprehensive review of external and internal factors used in the adoption of the strategies, measure performance progress and take corrective actions where necessary. The current study concluded that strategic management has an affirmative impact on the productivity of most organizations. 
Additionally, this study recommended that strategic management practices across corporate organizations require continuous monitoring of progress to determine whether the required levels of performance have been achieved over time. Further, sustained supervision and evaluation of the strategies adopted are also vital as it helps the management identify the gaps that call for immediate corrective actions. Furthermore, the management of corporate organizations should provide adequate funding to support the implementation of new programs that focus on imparting strategic position for the company thereby securing competitive advantage in the existing market for their products. Organizations should also have well-conceived strategic visions that should be communicated to their employees regularly thereby triggering their motivation in the workplace towards the acquisition of the company's goals and objectives. Furthermore, the top management of companies should ensure that all workers are incorporated along with the execution of the strategic management process which builds on preparing the company for the future. Further, the inclusion of workers in the entire strategic management process helps to establish a lasting direction of the company alongside positioning the company as a market leader in the industry.
Scope
The study was conducted among various companies in the apparel industry in Los Angeles. Further, to achieve the objectives of the study, strategic management will be the major focus of the study. Additionally, a detailed investigation will be conducted to find out the impacts of strategic management on organizational productivity.
Discussion
Most organizations usually operate in a turbulent and competitive environment that calls for an immediate course of action to enable them to sustain successful operations. Further, business enterprises require adopting effective strategies that will, in turn, enable them to sustain successful operation through creation and delivery of superior value to their customers thereby withstanding existing market competition to achieve organizational goals and objectives. However, this can only be achieved through the adoption of strategic management as a core component in their management practices. Additionally, strategic management assists them to develop and formulate effective strategies that meet competitive environment standards thereby ensuring long term growth in their company. Further, strategic management t promises competitive advantage across organizational operations and also ensures that the company navigates all changes that may arise in the entire business environment.
Conclusion
The dynamism and high levels of competition that most businesses operate to trigger the desire for companies to elevate their levels of performance to secure potential customers for their products thereby sustenance of their operations. Further, most companies desire to continue operating successfully through the creation and delivery of superior value to their customers. Furthermore, top-level management should ensure that their businesses learn strategies required to cope up with the continuous and dynamic business environments. However, strategic management has been identified as a viable tool that should be employed to support organizations in improving their competitiveness levels of performance and structural development initiatives. 
Based on the findings of this study, it is therefore recommended that;
· The strategic management practices across corporate organizations require continuous monitoring of progress to determine whether the required levels of performance have been achieved over time.
· Sustained supervision and evaluation of the strategies adopted is also vital as it helps the management identify the gaps that call for immediate corrective actions
· The management of corporate organizations should provide adequate funding to support the implementation of new programs that focus on imparting strategic position for the company thereby securing competitive advantage in the existing market for their products. 
· The top management of companies should ensure that all workers are incorporated along with the execution of the strategic management process which builds on preparing the company for the future.
· The inclusion of workers in the entire strategic management process helps to establish the lasting direction of the company alongside positioning the company as a market leader in the industry.
· Companies should have well-conceived strategic visions that should be communicated to their employees regularly thereby triggering their motivation in the workplace towards the acquisition of the company's goals and objectives.
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